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Credit Union Holidays

friday, april 6
Good Friday

saturday, may 9
Victoria Day (observed)

saturday, june 30 
Canada Day (observed)

saturday, august 4
Civic Holiday (observed)

saturday, september 
Labour Day (observed)

saturday, october 6
Th anksgiving Day (observed)

saturday, november 0
Remembrance Day (observed)

tuesday, december 25
Christmas Day

wednesday, december 26
Boxing Day

tuesday, january , 2008
New Year’s Day

Flin Flon
CREDIT UNION

We welcome your feedback 
and story ideas for the 

Member Advantage newsletter. 
Send or bring them to:

36 Main Street
Flin Flon MB  R8A 1J6

Phone 687-6620 or 687-7106 
Fax 687-5613

Tuesday – Thursday 9:30 am – 5 pm 
Friday 9:30 am – 5:30 pm
Saturday 9:30 am – 3 pm 

GENERAL MANAGER

Diane Harris

STAFF
Joyce McDonald

Kory Eastman
Shirley Lee

Colleen Stallard
Lori Hvidsten

Katie McIntosh
Leslie Larocque
Giselle Barron
Mary Wiegers

Visit our website!
www.fl infl oncu.mb.ca

WE OFFER OUR MEMBERS

• high-quality fi nancial products 
and services at fair prices

• fi nancial products and services 
that are convenient and accessible

• a strong network of credit unions 
staff ed by people who are ethical, 

competent and well-trained 

• a system of credit unions, united 
and acting as one towards 

common goals and purposes

• a system directed by a motivated 
membership involved in the 

planning and policy-making process

• integration with national and 
related co-op organizations

Together
we can do it!

www.fl infl oncu.mb.ca

WE OFFER OUR MEMBERS

Congratulations!   
Your Flin Flon Credit Union and Credit Union MasterCard would like to congratu-
late Aaron Beauchamp, the winner of a PlayStation Portable Gift  Package that was 
given away on October 20 as part of the Pick-A-Plane Flin Flon Bomber Game 
Night. Remember that you can apply in branch for your Credit Union MasterCard 
with approvals available within 24 hours. Credit Union MasterCard and the Choice 
Rewards Program are proud sponsors of the SJHL.

career opportunity
Your Flin Flon Credit Union is currently accepting applications for a full-time 
permanent Business Development/Investment Offi  cer. Applicants should dem-
onstrate a commitment to exceptional client service and possess a mutual fund 
license (IFIC or CSC completion) and be willing to work towards a fi nancial 
planning designation within a negotiated time period. Apply today at the branch 
with resume and references or e-mail directly to dharris@fl infl oncumb.ca

Ask us about an RSP loan
RSP Time is coming soon
Many of us are still paying for Christmas and it may seem too early to be thinking 
about RRSP contributions for 2006 — but it isn’t. You can contribute in January and 
February 2007 and deduct those contributions from your 2006 income. An RSP 
Loan of ,000 to top off  your yearly RSP contributions could save you approxi-
mately 300 in income tax (at a marginal tax rate of 30%) — and payments could be 
as low as 44.00 semi-monthly for twelve months. Call us today for details.

Set Financial Goals for the New Year
You can’t do it all at once. Look at the following list and check off  three items 
that you wish to focus on fi nancially in 2007. Th en bring the list with you the 
next time you visit your Flin Flon Credit Union and let us show you the best 
way to reach these goals. 

 Ensure you have enough insurance to meet your 
family’s needs

 Establish an Emergency Fund
 Further your education
 Save for your child’s education
 Get control of your debt
 Improve the return of your investments
 Buy a new home
 

forget
The RRSP 
contribution
deadline for the 
2006 tax year is 

Thursday,
 March 1,
     2007

DON’T 

Member Question 

I have an RRSP for employees of Hudson Bay Mining & Smelting which 
comes directly off  my cheque each payday. Can I move this RRSP money 
to my Flin Flon Credit Union and still participate in the program?

Yes.  You can transfer lump sum amounts from your other RRSP accounts 
to an RRSP at your credit union and still keep the convenience of 
payroll deduction. Although some restrictions may apply, it can be 
as simple as bringing your RRSP statement in to the credit union 
and providing us your signature on our transfer form — we take care 
of the rest. Enjoy the convenience of having your RRSP with your 
locally-owned Flin Flon Credit Union and choose from our wide 
variety of investment options. Call us today at 687-6620 for details or 
drop in to visit us at the branch. Discover the value of membership.

Check It Out
Next time you’re online, be sure to visit us at 
www.fl infl oncu.mb.ca and check out the link 
from the home page to our Life Event Planners
— a comprehensive set of tools that can make 
fi nancial planning a whole lot easier... even 
fun! More than 20 interactive calculators and 
dynamic reports let you compare the costs of 
loan vs. lease, see how much you need to save 
to get that “cool million,” and more. Th ere’s also 
a mortgage qualifi er calculator and a wealth of 
fi nancial tips and advice. And it’s free!

The Board of Directors and Staff of 
Flin Flon Credit Union wish you a 

   Happy &Prosperous 

NewYear 



Shield your pin at all times
While everyone appreciates the importance of shielding their 
Personal Identifi cation Number (pin) when using an atm or 
a debit card terminal at a store, most of us still do not properly 
protect our pin at all times.

A survey commissioned by the Interac Association 
confi rmed that while 92 per cent of Canadians recognize the 
importance of protecting their pin, 60 per cent do not always 
shield their pin if they think nobody can see them entering it. 
Perhaps more incredibly, 37 per cent do not shield their pin 
even if they believe somebody can see them entering it.

Th e association recommends that debit card users shield 
their pin at all times. In order to commit fraud, criminals 
need both the pin and the magnetic stripe information from 
a debit card. By carefully protecting your pin you can make 
it signifi cantly more diffi  cult for someone to obtain this key 
security feature, the association says.

For more information about cardholder safety, please visit  
www.protectyourpin.com.

Cardholder safety tips
Due to the importance of protecting debit card information, 
the Interac Association recently released the following card-
holder safety tips:
• Use your hand or body to shield your pin when you are 

conducting transactions at an atm or at the checkout.
• Keep your Member Card in sight when conducting transac-

tions at the checkout.
• Check your statements regularly and contact the credit 

union immediately if you detect any unusual activity, such 
as purchases you did not make or missing charges.

• If your Member Card is lost, stolen or retained by an atm, 
notify your credit union immediately.

• Memorize your pin. Only you should know your pin. If 
you suspect that someone knows your pin, even a friend or 
family member, change it immediately.

• When selecting your pin, never use obvious information, 
such as your telephone number, date of birth, address or 
Social Insurance Number. Th ese numbers are oft en stored in 
the same place as your Member Card, enabling criminals to 
easily guess your pin.

Manitoba credit unions 
enjoyed continued success in 2006
Manitoba’s credit unions have enjoyed high levels of success 
over the course of the past decade, thanks to their continued commitment to 
excellent service, competitive rates and leading-edge technology, as well as the 
unparalleled loyalty of their members.

Th is success continued in 2006 as the Manitoba credit union 
system surpassed the -billion mark in assets in August, just 0 
months aft er reaching 0 billion. As of August 3, 2006, credit 
unions’ combined assets stood at .025 billion. From August 
2005 to August 2006, credit union assets increased by .9 billion, 
or 2. per cent. Th e equity position of credit unions, an indicator 
of their strength and profi tability, has kept pace with asset growth 
and increased 70.5 million over same period to remain at 5.95 per 
cent of assets. 

Since the second quarter of 2000, assets in Manitoba credit 
unions have doubled. During that time memberships also in-
creased, from 420,000 to approximately 525,000. 

“Manitobans continue to respond to what credit unions have 
to off er,” said Garth Manness, Chief Executive Offi  cer of Credit 
Union Central of Manitoba. “In addition to excellent products and 
services on the deposit, lending and investment sides, members 
like the fact that they can be part of the local decision-making 
process, through their boards of directors, that guides the general 
direction of their fi nancial institution and the role it plays in the 
community.” 

Credit unions are very competitive on interest rates, service fees and — with an expanding provincial and 
national atm network — electronic service delivery. 

“While credit unions continue to expand electronic service delivery, they recognize that in-branch service 
is very important to their members, whether those members use branch services exclusively or just once in a 
while,” Manness said. 

With their expanded reach and profi tability, credit unions are in a position to even better support the 
communities in which they exist and provide service. 

“Commitment to Community is one of the seven principles that defi ne what credit unions are and what they 
do as fi nancial co-operatives,” Manness added. “It is a role they take very seriously.” 
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Credit unions popular from coast to coast
Credit union success isn’t limited to Manitoba — Canadians from coast 
to coast put credit unions at the top of their lists of fi nancial institutions.
According to the national Customer Service Index (CSI) results from September 2006, Canadian 
credit unions outperformed all fi ve big banks and other fi nancial institutions in fi ve key customer 
service areas, including the all-important “Overall quality of customer service.” Th e results showed 
that credit unions also led the nation in “Staff  service at ‘my’ branch,” “Information handling and 
communications,” “Financial products and services” and “Online banking.”

Are budgets for 
students unrealistic?
For high school and university students, money can 
sometimes be tight and the urge to spend it on cloth-
ing, electronics, entertainment and other items can 
be overwhelming. But is sticking to a budget a real-
istic proposition for most students?

Youthography, a marketing and communications 
consultancy aimed at young consumers, recently 
conducted a survey of graduating high school stu-
dents on behalf of Visa Canada. Th e purpose of the 
survey was to gauge how prepared young people 
were to make wise fi nancial decisions. 

According to the results, 83 per cent of respon-
dents are confi dent that they have the information 
they need to make smart fi nancial choices.

But while students appear to be open to discuss-
ing fi nancial planning, the challenge for parents and 
teachers seems to be getting students to implement 
the tips and techniques into their daily lives. Accord-
ing to the survey, less than one third of students who 
have been shown how to create a budget said they 
implemented it completely. Students claimed they 
couldn’t stick to their budget because it was too strict 
or hard to follow or they knew they should create a 
budget but the end product was “totally unrealistic.”

If a budget seems unrealistic, it probably is. But 
so is consistently spending more than you earn. Th e 
key to good budgeting is developing a budget that 
includes a sensible and accurate record of all income 
and expenses. Once you have that, you can deter-
mine what your spending priorities are and allocate 
your money accordingly. Leave room in your budget 
for the odd indulgence here and there so it’s possible 
to stick to it over the long term.




